The Woohoo Company
Pitch

The Future of e-learning is here, and the future is The Woohoo Company. Our core product will boost
your kids’ exam results with its intuitive learning and quick response, based on Common Core math.
The name as you might have guessed “Exam Booster”. The system is developed in-house and consists
of our proprietary “step-by-step” system and adaptive learning. Exam Booster will be available for
grade 6 through 8 in the US market and will be rapidly developed for the whole school system. We will
deliver the best solution of boosting math exam results and we will be The leader of Exam Boosting.
If you share the same faith in e-learning, and its future, you may be the perfect investor to participate
in our ongoing process.

Invitation to invest

We hereby invite you to take part in the quest to bring the future of EdTech to the US market. Our
promise to our users is “The WooHoo Company - will bring you to the next level”. We will deliver on
this promise with our proprietary step-by-step approach combined with algorithms for adaptive learn-
ing. To improve the level of interactivity even further one can access Kahoots through our system.

What challenge does Woohoo math address?

Many western countries are struggling with declining standards in Math. This is especially the case
in the US, where mathematics is said to be one of the major areas of concern within the education
system. That is why we start off with math in the US market. With the increasing pace of digitalization,
our kids and our governments are forced to raise the levels of mathematical literacy to be prepared
for the jobs of tomorrow. The WooHoo Company will be a part of the solution because it provides
a new and more efficient way of learning both mathematics and other topics and it engages kids on
their preferred tool, the smartphone or the laptop.

What gives Woohoo math special advantages in solving the problem?

The combination of our fast to get started interface, the step-by-step approach and adaptive learning
motivates the kids and helps them to build up a solid understanding of the fundamental math princi-
pals to form a solid foundation. Together with the Woohoo feeling this is the future of learning math-
ematics. A result of more than 30 years of experience in the development of e-learning.

What makes The Woohoo Companys’ team qualified to develop this system?

We are a team of people ranging from 26 years of age to 64 with a wide variety of skills. Such as educa-
tional method, tuition, engineering, digital marketing, development and programming to mention but
a few. The members of the team have more than 30 years of experience from building solid compa-
nies, working both in Norway and abroad. We also have long experience from sales and marketing of
educational software in the US. We believe that this team’s composition makes us more than qualified
to develop this business.

What is the business model for Woohoo math and what makes it scalable?

The Woohoo Company is an Edtech company with both a B2B and a B2C platform. Thus, the business
model is highly scalable and the system only requires small adaptations for new markets. We will have
two main revenue streams, one consisting of our own website, and Claned marketplaces. In addition,
we will follow the “bottom-up” strategy and persuade teachers and schools to become followers. The
Exam Booster for Math will cost the user 19.95 USD per grade, per year.

Our customers and market

The stakeholders are divided into users, kids and young adults, and customers being parents and
schools. We are aiming at the K12 market predominately in the USA with more than 62 million poten-
tial users. Thus, we have always considered Norway to be a test market with only 800 000 potential
users. Today we have 3266 users. Our user base increased by more than 2000 users within a month
when we released “Exam Booster” as a part of Woohoo math. A survey run amongst our users tells us
that 86 % have improved their mathematical skills through using Woohoo math.

Our rainmakers

We have teamed up with two major players in the EdTech industry building a Scandinavian knock-out.
We collaborate with the Norwegian EdTech company Kahoot, with more than 70 million users each
month, and a marketshare of more than 50 % in the US K-12 market, and Claned Group from Finland,
our PLE and Al partner.

The competition

The EdTech industry is not without competition. However, the competition is mainly based on quizzes
or video. This gives us the advantage of being the only provider of step-by-step math learning and
with our fully web-based system optimized for Smartphones. We will be the favored system for quick
response learning. This unique combination will provide the kids of America the Woohoo Feeling!

Our exit Strategy

The pace of digitalization, the rapid growth of the EdTech industry and major acquisitions of EdTech
companies of late, are factors which increase the likelyhood that large global IT companies will acquire
The Woohoo Company with its innovative solutions leveraging the new online learning paradigms.
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